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Lebanon is in the middle of a turmoil
that is hitting the region, still facing
political instability, economic and
financial crisis, and severe lack of
trust in governments, and politics,
and future of the country.
One cannot ignore these issues.
Companies are closing, people are
being fired, and unemployment
is severe, specifically for young
graduates.

PHILIPPE
ADAIMÉ

Is it true one cannot do anything
about that?

CEO

Fair Trade is a concept built on Trade, Not Aid. Fair Trade is a movement
that promotes local economic development through offering local authentic
products through Fair Trade Channels.
We at Fair Trade Lebanon (FTL) have decided, more than a decade ago, not
to surrender to despair, and fatalism and to strive to boost local sustainable
development. We have chosen agro food, and focused on women, our greatest
ally to change things and keep moving forward, against all odds.
FTL worked hard to address the private sector and cut deals with restaurants,
distributors, hotels, supermarkets… to promote and help sell products from
more than 32 cooperatives and groups of producers, to both local and
international markets.
Thanks to several programs, Fair Trade Lebanon currently ensures trainings
and/or employment to more than 1,466 people across Lebanon, which
includes 76% women, and enables the livelihoods and dignity of 1,466
families and their dependents.
We at Fair Trade Lebanon believe that, supporting more and more groups in
gaining financial autonomy, obtaining jobs, getting food on their tables, while
working with different ethnic groups within their neighbourhoods, is not only
a major factor of peace and stability for Lebanon, but also a major obstacle
against radicalization.
The work is not over. When we see the amount of people requesting support
to develop their businesses, we realize it has just begun. With you all, we can
make a change. We can all become agents for change.

Printed on recycled paper.
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TOGETHER WE CAN
MOVE MOUNTAINS
For the fourth year, Jana Magazine
will be a testimony of the achievements of Fair Trade Lebanon’s activities, highlighting 2016.
Nowadays, the demand of humanitarian aid has increased, fueled in
part by the consequences of conflicts, with less public funding available, ongoing economic uncertainty,
rising number of refugees and prolonged conflicts…
However, we cannot depend on a
continuous increase in funds. We
need to develop better ways to use
our set of resources more effectively, and innovation is the key to meeting these challenges.
For this purpose, we identified the
processes, capabilities and leadership commitment, needed to improve
our operations, in order to meet the
growing pressures, serving more
people in need, and to deliver measurable and sustainable results.
Fair Trade Lebanon uses the following clear, simple shared definition and
purpose: "To root Lebanese in their
land", by providing people in rural areas with training, equipment, marketing, operation processes, and access
to fair income sources, thus creating
healthy local environment ...
Fair Trade Lebanon is committed to
reduce
poverty in
Lebanon, by
changing the mentality from a nonproductive economy to a productive
one, by involving women equally in
this process, and by assuring honorable revenue from selling their products inside the country and abroad.

Fair Trade Lebanon adopted effective innovation efforts based on programs, products, partnership, marketing, operational
processes and
team work. The most promising
ideas come from field, once validated, they're piloted and data is collected to prove the likelihood of success.
Thanks to the cooperation with
the US-Middle East Partnership
Initiative (MEPI) project, our organization is promoting local economic
development by supporting Lebanese cooperatives and SMEs to develop their production skills, management practices, and assist in selling
their products and reach international
markets.
New markets are targeted for this
purpose, mainly in the Gulf area and
the United States of America...
More than fifteen thousand people
benefit from our cooperation. The
results are obvious; more equality
for women, good practices, lessons
learned, honorable revenues and
consequently less poverty and radicalization...
The support of our friends is tremendously important to help us create
a lasting impact for more and more
people across Lebanon.
Together "we can move mountains".
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A WORD FROM
THE PRESIDENT

SAMIR

ABDELMALAK

PARTNERS

UN WOMEN
Tell us a little bit about UN Women, your activities and mission in Lebanon:
UN Women is the UN organization that supports Gender Equality and Women
Empowerment through several thematic areas including leadership, political
and economic empowerment, ending violence against women and enhancing
women’s participation in peace and security, decision making and humanitarian
processes.
In Lebanon, UN Women developed several programmes to support gender
equality and empowerment. UN Women initiated its programmes in 2015 with
a core objective to support vulnerable women and girls in communities that are
affected by the Syrian crisis. The programme creates economic opportunities
for women and has helped them to generate income through facilitating access
to labour market based on skills developed and acquired during the capacity
building programme. UN Women also addressed the protection needs of
women as part of their human rights.
Can you tell us more about your projects and your partnership with Fair
Trade Lebanon?
Within the framework of the project, UN Women selected Fair Trade Lebanon as
strategic partner for implementing the economic empowerment programme of
women in the food industry sector. In this respect, more than 1600 vulnerable
women/girl completed their substantive training by Fair Trade Lebanon in
hygiene, food processing, catering and business development skills.
What are the best success stories of your partnership with Fair Trade
Lebanon?
In addition to completing the training of more than 1,600 vulnerable women,
one of the main achievements of the partnership with Fair Trade Lebanon is the
establishment of women agro-food cooperative in Akkar and the placement of
more than 250 trained women in private sector as part of the apprenticeship
programme.
What are your perspectives for the coming years with Fair Trade Lebanon?
UN Women is looking forward to continuing its successful partnership with
Fair Trade Lebanon in capacity building programmes and in supporting the
establishment of agro-food value chains to generate job opportunities for
women and youth for inclusive economic growth
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PARTNERS

FAHED YOUR CENTER
Fahed Your Center opened its Mtayleb Branch two years ago to provide the neighborhood high quality products, in a
friendly environment and at competitive prices.
“We are a 100% locally owned family business, who believes in creating and adding value to our clientele. We also
believe that supporting local producers is one of our goals when it comes to create sustainable development and
growth. In that respect, Fahed Your Center has teamed up with Fair Tade Lebanon, a local Lebanese NGO, offering a
wide variety of authentic Lebanese products such as jams, syrups, oils, pickles and others.
In addition to that and as part of being socially responsible, Fair Trade’s mission has become one of ours. For this reason,
Fahed Your Center chose to offer a 500m2 space for rural cooperatives to be able to display and sell their products and
recipes for one month under the name of ‘Christmas Market’ without having to be burdened by any rent or expenses.
This enabled small producers to showcase their work in a center receiving more than 3000 customers per day.
The ‘Christmas Market’ lasted for a month and was a successful one.
Another idea we support is the fact that by buying from local producers and companies,
we aim to create new opportunities to people who need them most.

LETS ALL SUPPORT LOCAL BUSINESSES AS SOCIAL “BOOSTERISM”!
We live in an interconnected world where we have responsibility towards people
around us. As believers in Fair Trade’s products and principles, we will always
participate and offer our resources to any activity that aims for developing our country
and the livelihood of its citizens.
Last but not least, we encourage our customers to trust Terroirs du Liban products, as
their team works as a family in order to bring out the best results possible. Buying Fair
Trade is always a win-win situation: you are consuming natural, ethical and authentic
products by allowing yourself, at the same time, to give back to producers who fight
to stay in their rural villages.
Since we share the same beliefs and values, our partnership with Fair Trade Lebanon
is built on solid bases and many projects are yet to be developed.
We look forward to more events and activities that will surely be beneficial to all
stakeholders (customers, community and Lebanon)
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FRIENDS

MARKETING
FOR A BETTER
WORLD
PATRICIA
KEBBE

Can you tell us more about you, your
professional background, your journey?
Graduated in Advertising & Marketing, I started
my career in multinational advertising agencies
where I succeeded in building and developing
international FMCG (Fast Moving Consumer
Goods) brands.
I later deepened my know-how in CRM
(Customer Relationship Management) and
customer loyalty programs, and was among
the pioneers in the Middle East in this newly
integrated marketing discipline.
From childhood, my love for good food
was evident. I always played at guessing
what ingredients were used in my mother’s
tasty dishes. I developed my passion for
gastronomy and took cooking classes with
renowned chefs, spending weeks learning in
the kitchens of Michelin starred restaurants in
Paris and Lyon. This passion prompted many
discovery voyages around the world scouting
for the latest food and beverage talents, trends
and products.
With my two partners, in 2006, I launched the
GOU Restaurant & Salon de Thé to epitomize
my enchantment with fine foods, and share
my specially selected collections of unique
gourmet products to surprise and delight our
restaurant guests with a novel experience.
I managed the operations and successfully

developed the brand for 7 years, to finally
turn it from one outlet to a franchise business,
which was acquired in 2013 by a regional
hospitality group.
After experiencing the full-time job of
motherhood for one year, in 2014 I started
to offer my consultancy services in Marketing
& Business Development and Project
Management for leading private and non-profit
organizations in the F&B sector.
How did you first get to learn about FTL?
I met Philippe back in 2006 at the starting
phases of GOU and FTL, which were both
launched the same year. I was looking for
innovative Lebanese products to add to our
world food offering, and FTL had already
produced a remarkable range of products.
Then our paths crossed again in 2015, when I
coordinated a reinforced partnership between
Sofil Catering (one of my Consultancy Clients)
and FTL with a view to launch a new “Terroir
Catering” menu using “Terroirs du Liban”
authentic ingredients and offering revisited
and modernized forgotten recipes from the
Lebanese villages.
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FTL PARTNERS

application of commercial marketing
concepts and tools to influence the
voluntary behavior of target audiences
In October 2016, this is when we had to improve their lives or the society of
which they are a part. It is marketing
our 3rd encounter (telteh sebteh!).
for a better and fairer world. And
I was personally looking to offer to ultimately, it aims at creating a brand
non-profit associations my career- with purpose.
long experience and successful
track record acquired in the strategic
and culinary worlds, with a view to
adding value to their marketing & What’s the message you wish to
communicate on the World Fair Trade
communications activities.
And I found a most appealing Day (WFTD) 2017 celebrations?
challenge waiting for me. And what
better one is there than to embrace For WFTD 2017, we are turning the
and engage in the FTL mission to spotlight on the Coops who produce
market the Lebanese food products the authentic Lebanese products we
to the world and, in parallel, to grow love. And we are sharing their stories.
the local distribution and sales in our That way we can inform and remind
our target of the amazing positive
domestic market.
difference Fair Trade Lebanon makes
In your opinion, how does marketing and how much more is still needed to
an organization like FTL differ from be made.
marketing a commercial corporation? And through these celebrations, we
aim to renew our appeal for all to
Marketing for FTL carries a positive continue working together, hand in
and ethical role to the society that hand, for a fairer world, so we all can
drives beyond the financial objectives live in dignity.
of just selling more products or By working together, we can show all
those who don’t know or don’t believe
achieving growth.
that Fairtrade makes a difference that
It is called “Social Marketing.” It is the when they choose products with the
When did your partnership start, and
what are the key challenges?
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“Fair Trade Lebanon” mark, it really
does change and improve lives.
Where do you see FTL tomorrow?
I see the Lebanese food products
certified by FTL disseminated and
enjoyed all over the world, in the best
Lebanese restaurants and the major
retailers channels.
I envision the FTL mark spreading
widely to export the heritage of the
Lebanese cuisine while preserving
the people behind these products
attached to their land, proud of their
traditions and culture.
And I also see consumers in Lebanon
understand more and more the
notion that by just going shopping
for FTL products, they contribute in
making a difference in someone’s
life. Because today, nobody wants
to buy something that was made by
exploiting somebody else.

FRIENDS

L

a première fois où j’ai entendu parler de Fair Trade c’était l’été
de 2008 durant lequel l’ONG avait établi un stand à la foire
d’été du Mzar. A cette époque mon neveu Amid effectuait une
mission auprès de cette ONG et il avait mobilisé mon fils Joe
comme volontaire pour l’aider à proposer les produits exposés.
Au delà de ma fierté de découvrir les talents de vendeur de mon fils j’ai été interpelé par l’aura qui entourait ce stand anodin qui proposait somme toute de simples produits
du terroir. Je me demandais: pourquoi ces produits ont une autre
saveur? Pourquoi ont-ils un goût différent? Y a t il une histoire derrière?
Curieux de nature j’interpelai Samir Abdelmalak et lui posai ces questions. Il me présente alors Philippe Adaime et tous
les deux patiemment mais avec beaucoup d’enthousiasme et une ferveur extrême me parlent du Commerce équitable
et de la formidable aventure qu’est l’action menée. En sus de la vertu de l’équité et des valeurs intrinsèques de Fair
Trade Lebanon, il y a une action épique de retour à la terre, voire repeuplement des villages désertés, du fait des événements qu’a connu le pays d’une part et de la centralisation qui entraîne une émigration vers les villes d’autre part.
Le militant que je suis ne pouvait qu’être conquis.
J’avais trouvé les réponses et depuis je suis l’évolution de cette organisation.
Faisant suite au travail effectué dans les régions en fournissant le savoir, l’équipement et surtout les moyens ainsi
que les certifications necessaires (ISO,FDA,HACCP,...) il fallait s’attaquer aux problèmes liés à la commercialisation,
trouver les besoins en fonds de roulement et assurer les cash-flow. En effet l’ONG ne fait pas seulement
l’art pour l’art mais aussi l’art pour le dollar. L’action ne peut réussir que si on assure le nerf de la guerre.
Rebelotte nos deux acolytes retroussent les manches et créent Fair Trade and Tourism Lebanon, une SAL
qui prend en charge la commercialisation des produits sous la marque Terroirs du Liban et assure les fonds
afin de couvrir tous les éléments de la Supply Chain. Grace à cette société la pérennité du projet est assuré.
Les bénéficiaires augmentent et les villages revivent. Le succès appelle le succès et certains investisseurs
s’intéressent à ce projet et envisagent sérieusement l'option de rentrer dans le capital de cette SAL.
Finalement je ne peux qu’ exprimer mon admiration pour cette leçon d’humanisme qui
allie
l’action
sociale
aux
exigences
financières
du
monde
d’aujourd’hui.
Mais
surtout
je
salue ce projet fédérateur réponse adéquate au matérialisme injuste qui régit notre monde.
Courage, bravo et bonne continuation et comme le répètent Samir et Philippe: " We cannot but succeed, all our options
are limited to one perseverance."

FOUAD RAHME
UN ADMIRATEUR CONQUIS
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PROJECTS

FTL PROJECTS
DEPARTMENT
The Projects Department is the beating heart of Fair Trade Lebanon. It’s
where all the thinking is done, needs assessed, projects drafted, and then
implemented.
The field team gained a large trust from all beneficiaries and, most importantly,
got to know the real issues producers are facing.
The Team director, Benoit Berger always pushed the team to understand
the real needs of the producers, and to better understand the way they see
solutions, in a bottom-up approach. Benoit is also personally involved in
listening to beneficiaries, and try to get the best understanding on how we can
support and find solutions together.
It’s only then that drafting a concept note begins in line with our policies, rules
and procedures. The most difficult part of this effort, is to find benefits for
both public and private sector. All the projects have one thing in common, to
enhance, strengthen local and sustainable economic development, thus, the
private sector needs to be addressed, partnerships built etc..
In the same time, public sector needs to be involved too, in order to support
the project implementation that is why the team works a lot on lobbying in
ministries through direct contacts, patronage events, and media campaigns
Through the years FTL has been recognized in several ministries (industry,
social affairs, tourism, agriculture…) as a major player in the local scene, and
several ministers sponsored FTL activities over the years.
Today, and more than ever before, team focuses on supply chain programs,
added value niche product development for rural areas, and partnership
building with private sector. Organizing events also became one of the core
activities FTL focuses on.
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PROJECTS

UN WOMEN

THE UN WOMEN
PROJECT
“COMMUNITY MOBILIZATION AND ECONOMIC
EMPOWERMENT OF WOMEN AND YOUTH
IN CRISIS-AFFECTED AREAS IN LEBANON”
The UN Women program, “Community Mobilization and Economic
Empowerment of Women and Youth in Crisis-affected areas in Lebanon,”
generously supported by the Government of Japan since July 2015 in phase
I, opened new opportunities to Fair Trade Lebanon in the humanitarian sector,
and encouraged FTL to use its expertise in agro-business as a long-term
resilience tool in the refugee crisis.
The overall development goal of the program is to economically empower
women and youth in Syrian crisis-affected areas in Lebanon. This program
should on the short term reduce tensions between host and refugee
communities, and on the long run prepare the refugee communities to return
home with new skills and capacities to establish together an income generating
entity based on their experience within FTL cooperatives, and help the host
community to overcome the socio-economic situation.
Implemented by Fair Trade Lebanon in cooperation with the Lebanese
ministry of the social affairs, the project consisted on training Lebanese and
Syrian women on making traditional Lebanese dishes or “mouneh products”
depending on the market needs. For instance, in Akkar and Bekaa the focus
was on “mouneh” however, in Tripoli and Beirut the focus was on traditional
dishes, oriental sweets and saj. FTL rehabilitated and equipped the training
centers and then launched the sessions. FTL also prepared sessions about
Fair Trade Standards and Hygiene before the cooking sessions. As a result,
FTL trained 1,098 women during the phase 2 of the project.
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The UN WOMEN Project's
goal is to empower Syrian and
Lebanese women and youth
by giving them the skills to be
hired for a full-time job and feel
independent and productive.

UN WOMEN

PROJECTS
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PROJECTS

In addition, 302 women followed 2-months paid internship in different SME’s.
It helped them experience the labor market, got them exposed to employers
and clients; it gave them an opportunity of being hired for a full-time job, feel
independent and productive. And most of all, for a big part of them, it was an
opportunity to leave their house, their neighborhood and their town.

UN WOMEN

After successfully completing their internship period, almost 10% joined the
labor market as full-time employees and/or freelancers. The placement program
produced numerous success stories. This project helped change the lives of
many individuals and their families. It is important to mention though, that even
more women will be hired during the high season due to the experience already
acquired.

NO.

AREA

LOCATION

TARGETED BENEFICIARIES
IN TOTAL

LEB

SYR

1

BEIRUT

TARIK EL
JDIDE

85

42

43

2

BEKAA

FERZOL

62

23

39

3

AKKAR

KHREIBET
EL JUNDI

100

30

70

4

TRIPOLI

QOBBE

55

45

10

302

140

162

46%

54%

TOTAL

NUMBER OF BENEFICIARIES PER AREA
AND PER ACTIVITY
Placement
Beirut

Training

85

Bekaa

267

62

240

Akkar

106

Tripoli

251

55

0

50

337
100

150

200

250

300

350

400
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The placement program
showed significant success
stories. This project helped
change the lives of many
individuals and their families.

UN WOMEN

PROJECTS

Another component of the UN WOMEN project was the support of Khreibet el
Jundi women to establish a cooperative. Fascinated by what they have learned,
the women of Khreibet el Jundi decided to go one-step further and establish
a women cooperative aiming to achieve socio-economic goals. As a support,
FTL provided them with several key trainings such as pricing, management,
marketing, stock, certification and social media. This group of dedicated and
active women also participated in different events and exhibitions:
-

Layali Baher Ramadan in al-Mina, Ramadan 2016

-

Kermesse Eid in Khreibet el Jundi 2016

-

Souk Al Tayeb in September 2016

-

Via Mina Bazar in November-December 2016

-

Akkar Day in Horsh Beirut, September 2016

-

Akkar Day in Akkar, October 2016

-

Souk Halba, December 2016

-

Spring Festival in Tripoli, March 2017
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UN WOMEN

PROJECTS

Women from Beirut Tarik el Jdide have
also participated in an event in the
downtown “Beirut Christmas market”
and have amazed visitors with their
succulent saj manakish. As for women
from Qobbe, they participated with
women from Khreibet el Jundi at
the Spring Festival in Tripoli in March
2017, where they were selling saj and
authentic products from the region.
Finally, this project falls within the
core mission of Fair Trade Lebanon,
to fight the rural exodus and create
sustainable opportunities for the
people, especially for women and
their families.
Moreover, this project has forged
links between host and refugee
communities affected by the Syrian
crisis. It brought Lebanese and Syrian
women together into one place, where
they met, chat, sympathized, shared
experiences, learnt, and produced
delicious products together.
In conclusion, the UN WOMEN
project made hope possible for
both communities. Together FTL
and the beneficiaries overcame all
socio-economic and even political
difficulties to create new economic
initiatives without changing the
singularities of the targeted areas.
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UN WOMEN

PROJECTS
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PROJECTS

SOFAIR SO GOOD
SUSTAINABLE OPPORTUNITIES FOR FAIR TRADE
ACTIVITIES IN RURAL AREAS (“SOFAIR”),
MIDDLE EAST PARTNERSHIP INITIATIVE (MEPI) FUNDED PROJECT

Fair Trade is a concept built on Trade, not Aid. Fair Trade Lebanon currently
ensures trainings and/or employment to more than 1,466 people across
Lebanon within 76% women, which enables the livelihoods and dignity of
1,466 families and their dependents.
Fair Trade Lebanon’s SOFAIR project was originally designed to create
employment opportunities for families across rural Lebanon, thus targeting
areas otherwise faced with high unemployment and poverty, which are often
at risk for radicalization. The project benefits communities across Lebanon,
but more broadly, as the project has grown it has served to strengthen the
bonds between the U.S. and Lebanon by building sustainable trade and
thus creating economic opportunities within both Lebanese and the U.S.
along the value chain.

SOFAIR SO GOOD

Fair Trade Lebanon launched the program with the ambitious goal of
increasing income for beneficiaries by 30% at the end of its duration – and
it is on target. Almost three years after it began, the program is achieving its
goals and selling products to Europe, UK, Australia and Japan, with the next
objective of entering U.S. markets.
Other direct impacts of the program include:
·  Reducing poverty and increasing food security.
· Decreasing criminality in villages, in cases where persons had turned to
criminal activities in desperation.
· Noticeable reduction in the number of persons asking for money on the
streets of beneficiary villages.
· Reduced need for rural Lebanese to emigrate in search of jobs.
· Lessened risk of beneficiaries becoming prey to extremist recruitment, due to
economic empowerment and sense of dignity.
· Eliminated cultivation of illicit crops, through alternative agricultural production.
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FTL PARTNERS
PROJECTS

SOFAIR SO GOOD

MAIN EVENTS
This year, Fair Trade Lebanon
celebrated its 10th anniversary during
the World Fair Trade Day organized on
June 5, 2016 at St. George Convent
in Qleiat (Keserwan) under the slogan
“10 years of commitment.” The event
was held under the patronage of
H.E. Mr. Michel Pharaon, Minister
“10 years of commitment.”
of Tourism, and the United States
Chargé d’Affaires to Lebanon, H.E.
June 5, 2016
Mr. Richard H. Jones.
St. George Convent, Qleiat
Twenty-two beneficiaries of the
SOFAIR project, supported by the
US-Middle East Partnership Initiative
(MEPI) and implemented by Fair
Trade Lebanon and Atayeb Al Rif
Cooperative, also joined the event and catered to more than 1,200 seated
guests amongst around 2,000 attendees. Over a hundred producers from
more than twenty cooperatives and SMEs were present in this event.

WORLD FAIR
TRADE DAY

SOFAIR SO GOOD

PROJECTS

BEIRUT
COOKING
FESTIVAL
November 17-19, 2016

Fair Trade Lebanon took part of
the Beirut Cooking Festival yearly
event from November 17-19, 2016.
The event’s aim was to promote
Lebanese’s products and dishes.
For three consecutive days, cooking
enthusiasts from across the country
had the chance to sample our
products and get to know our brand
and the concept behind it. It was the
opportunity for the public to learn
more about the importance of fair
trade and its impact on the farmers,
producers and consumers. Sofil
Catering also prepared exquisite
dishes using Fair Trade Lebanon’s
products.
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PROJECTS

HORECA
April 4-7 2017

Fair Trade Lebanon participated in the annual HORECA exhibition from April
4-7 2017.

SOFAIR SO GOOD

In December 2016, Fair Trade Lebanon celebrated the Christmas season by
organizing an Eco-Conscious and Responsible Christmas Food Market at
Fahed supermarket “Your Center,” in Rabieh, from December 9, 2016 until
January 8, 2017. This event was under the theme of “Christmas Loves Apples,”
during which visitors discovered wholesome and authentic specialties from all
over Lebanon cooked live by FTL’s partner producers.
The exhibition included many stands highlighting the importance of promoting
local products and fair trade values. A boutique displaying the different
products from our network of cooperatives was set up. The clients had the
opportunity to buy their Christmas gifts while encouraging a more ethical and
fair trade. The cooperatives held stands for live saj, Kebbe bar, sandwich and
dessert. They were selling a wide range of rural specialties from homemade
saj to fish kebbe and fresh labne sandwich. Children had also their own space:
they enjoyed a special corner for green activities and environmental friendly
Christmas crafts with The Park.
Santa Claus and his elves were also present to support our cause.
For this occasion, we have put the beloved Lebanese Apple at the heart of the
celebration to honor the people who keep its growth sustainable.

“Christmas
LOVESApples”
The Christmas Food Market
at “Your Center” by Fahed
Supermarket where the Lebanese
Apple was put at the heart of the
celebration to honor the people
who keep its growth sustainable.
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PROJECTS

SOFAIR
CONTRIBUTIONS
During this period, FTL bought critical equipment and supplies for beneficiary
cooperatives and SMEs involved in the project. These donations, allowed
beneficaries to increase their production, reach higher levels of quality and
facilitate the process of producing.

SOFAIR SO GOOD

Under the SOFAIR project, FTL was able to develop 79 new marketable items
produced by the beneficiaries. FTL also developed almost 10 more products
to be tested and fine-tuned before entering the markets.
The beneficiaries’ products reached international markets thanks to 13 regular
importers whom FTL is working with from France, Italy, Germany, Austria, UK,
Japan, Australia, Kuwait.
In addition, the businesses’ products are available in almost 40 points of sales
across Lebanon: supermarkets, specialized shops and restaurants, which
increased the local demand since the items are more accessible to the public.
FTL developed twelve organic products and seven FLO-Cert (Fairtrade) certified
products. These products are following the growing market in Lebanon and
overseas concerning organic and certified products.
Therefore, FTL established an internal control system TEQ guarantee
(Transparency, Ethics and Quality) based on a checklist inspired by international
standards, in order to support the producers and business to reach international
recommendations and apply for certifications. In fact fifteen cooperatives and
SMEs received the TEQ guarantee that will help them apply for organic and
FLO-CERT certifications.
AS A RESULT, THE SOFAIR PROJECT CONTRIBUTED TO EMPLOYING
MORE WORKERS, ESPECIALLY DURING THE HIGH SEASONS. MOREOVER,
THE PROJECT HELPED INCREASE THE AVERAGE TURNOVER GROWTH
PER BENEFICIARY IN THE PAST TWO YEARS (YEAR 1 AND YEAR 2 OF THE
PROJECT) BY 32.34%.

Finally, FTL is supporting the Lebanese Association for Fair Trade Producers
with seven coop/SMEs already members. These members benefits from the
existence of a well-equipped Service Center that supported them with labeling,
packaging and freightage. The SOFAIR project supported the development of
a warehouse, which also placed the Fourzol cooperative as a hub in the Bekaa
region for food process and training, especially for vulnerable women.
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PROJECTS

EXPLORATION OF
MARKETS

SOFAIR SO GOOD

The SOFAIR project helped FTL
reach international markets: France,
Germany, Austria, Japan, UK and
Gulf Countries. In 2017, FTL is
targeting the US market. Several
visits and events were planned
and organized in order to enter this
market. FTL is meeting with the
Lebanese diaspora and officials in the
USA to introduce the beneficiaries’
products to importers, restaurants
and distributors. In June 2017, FTL
will participate in an event at the
Lebanese Embassy in Washington
to exhibit and promote a large range
of products developed under the
SOFAIR project.
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A WORD FROM
THE PROJECT’S TEAM
WORKING IN THE PROJECT TEAM
IS A CHALLENGE BY ITSELF!
It is a place where the technical side joins the humanitarian dimension of our work, a place where amazing moments are
shared, and where difficulties are overcome. It is a place where we learn a lot, where we give a part of ourselves, our
knowledge and know-how, but also a place where we receive a lot of experience. Certainly, there are some moments
that aren’t easy, but as a team, we complete each other because everyone have his own character, and this diversity
made us successful because we join our strengths together.

BENOIT BERGER

HAIFA AL LABADI

RAWINE EL ACHKAR

“As a project team manager, I have
the privilege of supervising the
work of a wonderful squad of totally
devoted employees. Being a fair trade
organization is not only a matter of
promoting a code of ethics between
producers and traders. It is also –
and primarily – an internal state of
mind that prevails in our daily working
relationships. Thanks to the expertise
of each member of the team, FTL
has obtained the recognition for the
accomplishment of an increasing
number of projects.”

“I have started working in FTL in
January on different projects. One
of the most interesting though
challenging is the evaluation of the
economic and social impact of our
partners in order to assess the change
Fair Trade is introducing in their lives.”

“During my interview in 2014, I
requested the definition of fair trade
and whether fair trade exists. It was
a challenging question to answer but
now when I think about it, I think about
ethics, dignity and respect. For these
reasons, Fair Trade is not a career, it's
a lifestyle.

ALEXANDRE SALHA
“Being projects coordinator places
me in continuous contact with every
member of the team. It’s challenging
to see how we all come from a different
background, with different expertise
but serving the same mission.”

GUILLAUME SÉRILLON

MICHEL YANNI
“Fair Trade Lebanon is being the
change in a region eaten by wars,
suffering from political instability
and economic recession, where the
government alone isn’t able to fill all
the gaps and provide the minimum to
its people, where poverty is increasing
and rural exodus is becoming a
serious issue. Today, FTL’s mission
is to fight all these problems and
guarantee people’s dignity through
its interventions especially in the most
abandoned regions of Lebanon. I am
consequently proud to be part of this
change.”

“Fair trade, more than an objective
is also a method. Method for
conducting projects for the general
interest and inclusive in their way of
implementation. Finally, we are all
responsible for our projects and that
is what makes our “fair” approach so
innovative and stimulating.”
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MARIE-CHRISTINE NAWFAL
“I’ve joined the projects team in
November 2016. My work is giving
me a lot of experience, and when
you work in this team you quickly
learn to be multitasking, to handle
responsibilities and to work with
people from different characters, and
this is one of the best things you can
learn.”
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WFTD FOCUS

WORLD FAIR TRADE DAY 2016
10 Years of Commitment

As it has become our tradition, Fair Trade Lebanon has celebrated the World Fair
Trade Day for the fifth consecutive year at the St George Convent in Roumiye,
Qleyaat. The slogan for this year’s celebration was “10 Years of Commitment.”
The event was held under the High Patronage of H.E. Mr. Michel Pharaon,
Minister of Tourism, and the United States Chargé d’Affaires to Lebanon, H.E.
Mr. Richard H. Jones.
Bishop Guy Noujeim inaugurated the ceremony, welcomed the attendees, and
thanked them for their continuous encouragement and support. In his speech,
the President of the Association, Mr. Samir Abdel Malak, thanked the U.S.
Embassy for supporting this project. Chargé d’Affaires Jones congratulated
Fair Trade Lebanon on its 10 year anniversary and encouraged it to continue
develop and export its truly unique and authentic Lebanese products all over
the world together with its local partner Atayeb Al Rif.
H.E. Mr. Michel Pharaon, who sponsored this event for the third year in a row,
was represented by Mr. Fadi Samaha who gave the closing speech, in which
he highlighted Fair Trade Lebanon’s many achievements and wished it future
success.
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WFTD FOCUS

It is in this picturesque setting and on a beautiful sunny day that more than
2,000 guests enjoyed our traditional rural lunch and the live activities. This
year, many live “mouneh” preparation workshops were held to expose the
guests to our traditional know-how. There was live jam cooking, orange
blossom distillation, soap making and arak distillation. Children had the
chance to learn how to milk a cow thanks to the mini farm arcenciel
installed. It was the first interaction with live animals for some children who
discovered their love for nature and animals.

WFTD FOCUS
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A “SOFAIR” COOPERATIVE
KFARHELDA
Kfarhelda is a small village located in Batroun district, 82 km away from Beirut
with an altitude of 450 meter from the sea. This village is rich in agricultural
products and women working in food processing “mouneh”. Women used to
prepare mouneh on their own and sell it individually. As their incomes were low,
they decided to gather and launch a cooperative. On the 3rd of June, 2004 the
cooperative was established under the name
of اجلمعية التعاونية لت�صنيع الإنتاج الزراعي واحليواين يف ب�ساتني
 ال�شالل-  ”الع�صيwhich stands for the cooperative
for agricultural and animal transformation in
Bsetin Al Ossi – “Al Challal”.
The purpose of this cooperative is to
improve the living conditions of its 14 women
members. This cooperative has a legal status
and last elections were successfully achieved
on April 5th, 2014 and Mrs. Najla Bou Nassar
was elected president of the cooperative
until now. This cooperative is specialized in
processing cow milk to produce local known
cheese like akkawi, halloum, baladi, and also
labné, laban, ariché, kechek, chanklich, etc.
They also produce all sorts of Lebanese
mouneh, like jams, syrups, pickles, etc.
SOFAIR project helped FTL to identify several cooperatives and one of them
was Kfarhelda. The cooperative was chosen by our partner Atayeb Al Rif
(AAR), who knows the cooperative and its president Najla well because she
was a food processing consultant. In 2016 Najla became also a FTL trainer
for the United Nations Women’s Project. Her role was to train women on the
mouneh products.
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SOFAIR’s objective is to improve the
beneficiaries' living standards. We
have provided the cooperative with
some materials such as a pump for
milk, milk tank, cream separator,
freezer, a front door cooler, and
others to improve the quality of the
cooperative’s products and make
their production more sustainable.
Since the partnership of the
cooperative with FTL, the cooperative
has increase its income by 40%
thanks to the improved quality and
the many orders placed by FTL.
FTL developed a new product
available in the market: Tomato
dip with many flavors: garlic and
coriander, walnuts and chili powder
and oriental flavor.
To Promote SOFAIR objectives,
Kfarhelda participated in two
main events: The “Beirut Cooking
Festival” on November 2016, where
they prepared a live saj and the
“Christmas Loves Apples” at Fahed
supermarket from December 2016 till
January 2017, where they presented
their products. Those events helped
them to get new contacts with
customers who became familiar with
their products.
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OXFAM SHOP
WHY ARE WE DIFFERENT?
Fast food and fast fashion are part of Australian culture. Many consumers have become used to shopping for the
best discounts on mass-produced items.
However, here at Oxfam we know that this can put unfair market pressure on artisans and farmers from poor
communities.

WE BELIEVE ALL LIVES ARE EQUAL AND NO ONE SHOULD LIVE IN POVERTY. AND
SO WE JOIN FORCES WITH PEOPLE WHO SHARE THIS BELIEF, TO EMPOWER
POOR COMMUNITIES TO BUILD BETTER LIVES FOR THEMSELVES.
Our partnerships with the producers of our goods are at the heart of everything we do. We are proud to sell their
products. We promise to sell unique, well-made products that ultimately help tackle poverty by creating long-term
income solutions for artisans and farmers from poor communities around the globe.
Our journey started more than 50 years ago, when a group of volunteers in Adelaide had the innovative idea to
import unique products from India to sell in Australia, helping artisans earn an income to lift themselves out of
poverty. The first tea chest of products was opened on the living room floor of a suburban Adelaide home, revealing
unique products unlike anything for sale in Australia at the time. That first tea chest of products paved the way for
the first shop, which opened in Adelaide in 1965.
Since then, our Oxfam shops have changed throughout the years but have always remained true to the original
idea of giving communities a chance to lift themselves out of poverty. Over the years, Oxfam Shop has consistently
led the way with ethical trading — not only in Australia but around the world. We were one of the six organisations
that set up the World Fair Trade Organisation in the early 1990s and were pivotal in bringing the Fairtrade label to
Australia.
For more than 50 years, Australians have supported Oxfam Shop and helped us tackle poverty.
Together with your support, Oxfam Shop will continue to empower artisans and farmers in poor communities,
showing the world that there is a better and fairer way to do business.
You and Oxfam, tackling poverty together.
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We started working with Fair
Trade Lebanon in 2015, after our
General Manager came across
the Terroirs du Liban products at
the WFTO conference.
The first
delivery arrived in mid-2016 and the
range was featured in our Spring
catalogue. The range was a big
success, with the baba ghannouj
and hummus spreads selling out
within a few months, and the Rose
Petal Jam and Rose Water were
also extremely popular!
Due to the success so far we are
expanding the range of Terroirs du
Liban products sold via Oxfam.
Oxfam - keeping traditional techniques
alive by placing orders for handmade
goods from around the globe.

Oxfam Shop

We currently sell
Rose Petal Jam
Whole figs in syrup
Rose Water
Baba Ghannouj Dip
Hummus Dip
With the below new products available in store from June 2017!
Bitter orange peel syrup jam
Orange blossom water
Rose syrup
Mulberry syrup
You can discover Oxfam online at shop.oxfam.org.au or visit one of our 13
stores located around Australia where we sell unique, ethical, handmade
products that tackle poverty by helping artisans and farmers from poor
communities around the globe earn a living.

Check out our unique Fair Trade food range
today!

SHOP WITH US TO
TACKLE POVERTY
AND SUPPORT
ETHICAL ARTISANS
AND FARMERS FROM
AROUND THE GLOBE.

ACT:
NSW:
		
QLD:
VIC:
		
TAS:
SA:
WA:

Canberra Centre, Canberra City
Broadway Shopping Centre, Westfield Sydney and
Westfield Bondi Junction
Myer Centre Brisbane, Westfield Garden City.
Chadstone Shopping Centre,
The Walk Arcade (off Bourke Street Mall) & Leicester St, Carlton
Centreway Arcade, Launceston
Charles Street (off Rundle Mall), Adelaide
Queen Street, Fremantle and Hay Street, (near Shafto Lane) Perth.

Unique Food / Beverages – Homewares – Kitchenware – Kids Educational
Toys –Gifts – Jewellery – Wellbeing
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INTERVIEW

ALEXANDRE SALHA
FTL PERSONALITY OF THE YEAR
Do you have new plans with FTL for
the coming year?
We are designing innovative projects
and looking for new donors to support
our ideas. We are also creating minipartnerships with different organizations
in the process of applying for new joint
projects together.
Tell me about your life before Fair
Trade Lebanon.
I studied at Notre Dame de Jamhour
High School, and then graduated from
Saint-Joseph University with a BA in
Economics and a Master in Political
Studies. After working for two NGOs in
Lebanon, IECD and LTA, I wanted to
explore something new, so I traveled
to Milan, Italy. I completed a one-year
Master in International Development
and Cooperation, but I wanted to go
back to Lebanon because I realized
that there was a lot to do, that there
was a lot of potential. I was still
attached to Lebanon, being an active
member of the Scout movement. So I
went back and started looking for a job
to make a difference. I spent 6 months
doing small jobs until the day I landed
at Fair Trade Lebanon.
When did you start working at Fair
Trade Lebanon and what is your
position?
I have been working at Fair Trade
Lebanon as a Project Coordinator for
almost 2 years.
Can you tell me more about your
position as Project Coordinator?
I am responsible of coordinating and
managing the projects on the ground
and transform the data I get into reports
we submit to our partners. I also have
to manage the work of the Field Officers
in coordination with the strategy and
vision of the project director and the
group. I also ensure communication
with donors and partners on the field,
ministries and other NGOs.

What aspect of your job at Fair Trade
Lebanon do you prefer?
I like to visit cooperatives, see how they
work, how women think and organize
their work, identify problems with them
and try to find solutions.
What is the biggest challenge of your
work at FTL?
It is to get to know better the
technical side of my work. I do not
have a background in agriculture or
engineering, so I’m trying to understand
how it works, especially when it comes
to seasonal production.
How do you think Fair Trade Lebanon
has evolved in recent years?
When I first started at Fair Trade
Lebanon, the group was in full
agitation, in the positive meaning of
course. I wasn’t there yet when it was
still a small team. But what I have
seen is that in the past 2 years, the
group has grown enormously. FTL’s
vision as a group has become a little
clearer. Each entity is becoming more
and more autonomous but more and
more interdependent. I also find that
the concept of Fair Trade is becoming
better known, the public is beginning to
understand it better.
Tell us one of the strongest moments
you experienced at FTL.
The strongest moment? This was
my first visit to cooperatives. We
had organized 2 days field visits to
several cooperatives in the South, the
Bekaa and in the North. I remember
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discovering that day a different facet
of Philippe and Badih. We had gone to
Anfeh to see the salt works. As soon as
we arrived, Philippe and Badih took off
their shoes and waded in the water. It
was weird to see that 2 directors could
simply take off their shoes, wade in the
water and invite me to do the same.
For me it was a very strong moment,
it’s true that we work hard but this
relationship with our managers has
pushed me to love even more what I
do.
Tell us about a difficult time in your
experience?
I will not say difficult, I will rather say
challenging. It was the day I organized
the graduation ceremony as part of UN
Women’s project for the first phase.
On a Saturday morning, I was sitting
at the office kitchen with Firas, filling
bags with small gifts to give to the
graduates. It was not what I wanted to
do, especially on a Saturday morning,
but when I thought of the pleasure it
would bring to the women, I also felt a
certain satisfaction.
Why do you think you were selected
as “Personality of the Year”?
Because they love me! And I think I put
good vibes in the workspace!
In 2 years, I have learned a lot and
took my responsibilities quickly. And
while initially I did not have a very clear
understanding of Fair Trade, I managed
to incorporate its principles into my life
and around me. And the simple idea of
trying to create a partnership with the
Scouts, it stimulates me to try to live
Fair Trade principles every day. And I
try to share it with my team. I am on
good terms with everyone, I help them
achieve their goals!

ACTIVITIES

CERTIFICATION DEPARTMENT
CERTIFICATIONS IN FAIR TRADE LEBANON
Fairtrade certification is an international certification
that offers tangible benefits to both small producers
(cooperatives and farmers groups) and the consumers. It is a formal recognition by the certification bodies
that the producer has demonstrated a comprehension
proficiency of a specific knowledge. Fairtrade certification promotes an alternative economic trade which
takes an ethical standpoint and considers the producers first, in an attempt to emphasize equality in the
market place. So, Fair Trade Lebanon uses fair trade
benefits to make sure that the producers who take
part in the initiative are not being exploited by buyers, and get Fair Price. The Fair Price is a price set by
the producers and Fairtrade international and it varies
from a country to another. A Fair price must include all
costs and ensure a benefit to the producers.In order to
provide and ensure quality and ethical products, Fair
Trade Lebanon has issued a guarantee system in 2015
that tackles both ethical issues and quality requirements: TEQ (Transparency – Ethical – Quality) was born. TEQ principles and guidelines are a way of preventing frauds on the level of production and marketing, quality inconsistency and
defects in the safety. Consequently, FTL is promising high social and environmental standards, final products quality and
safety; and by safety, we mean the scientific discipline describing handling, preparation and storage of food complying,
with the Good Manufacturing Practice (GMP).

AUTHENTIC LEBANESE PRODUCTS

Natural
Ethical

This guarantee system facilitates the acquisition of international certifications such as FLO and WFTO by our suppliers
and thus the cooperatives. This is an added value for them to find other alternative markets such as the export. Likewise,
the application of the TEQ guarantee system at the level of the coops has created a consistent and coherent Internal
Monitoring System which meets with other international operating standards.
It is worth mentioning that since the beginning of 2017, Fair Trade and Tourism Lebanon (FTTL) became a member of the
World Fair Trade Organization (WFTO) and became eligible to useHourani
the WFTO
logo under our brand Terroirs du Liban.
Center, Ground Floor | Hazmieh, Lebanon
Tel: +961 5 952 153 | www.terroirsduliban.com
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MABROUK – CONGRATS !! TO NEWLY FLO
CERTIFIED: QAWZAH FOR THEIR ZAATAR MIX AND
MENJEZ FOR THE CHILI PEPPER!
MABROUK - CONGRATS ALSO FOR THE
CERTIFICATION RENEWAL TO HELIOPOLIS DEIR ALAHMAR FOR THEIR WINE AND TO QLEY’AA FOR THE
OLIVES, OLIVE OIL AND GRAINS & LEGUMES!
MABROUK – CONGRATS AS WELL FOR OUR
TRADING UNIT FTTL (FAIR TRADE & TOURISM
LEBANON)!

Furthermore, Fair Trade Lebanon emphasizes the
Bio (organic) certification especially in the vital and
essential products such as the olive oil, wine grapes
and other processed foods. Organic means that the
raw materials standards are pure and unadulterated:
no synthetic chemical inputs, no genetically modified
seeds, maintaining strict physical separation from the
treated lands and undergoing periodic on-sites inspections. You can choose our Organic products from Terroirs du Liban family with a high confidence that these
products comply with strict rules.
CONGRATULATIONS TO THE COOPERATIVES FOR
THEIR NEW ORGANIC CERTIFIED PRODUCTS:
FERZOL FOR THEIR OLIVES, MHAYDTHEH FOR THEIR
CHILI POWDER, KFARHELDA FOR THEIR TOMATO
PASTE AND SUNDRIED TOMATOES, WADI EL TAYM
FOR THE TOMATO PASTE, QAWZAH FOR THEIR
ZAATAR MIX AND MENJEZ FOR THEIR VEGETABLES!

To sum up, at Fair Trade Lebanon we are investing
in ourselves for a mark of excellence, providing an
advantage in increasing the potential of earning the
trust of the final consumer.
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TEAM ON THE MOVE!

FAIR TRADE

LEBANON
TOURING
GERMANY

In the occasion of the Fair Trade Month
in Germany, our long time German
partners; El Puente; invited Fair Trade
Lebanon to tour the German fair trade
shops. In 18 days, 15 cities across
Germany were visited. It was the
opportunity for German consumers
to meet us and be introduced to our
mission. Our first stop was in Berlin
for the official launching of the Fair
Trade Month in Germany. Many fair
trade players and organizations were
present at this official ceremony and
Fair trade Lebanon had the chance
to present the NGO’s work and
mission. In every city we later visited,
German consumers and guests
were very impressed by the number
of cooperatives we work with. We
introduced, in detail, all the guidance
and mentoring we provide to our
partner cooperatives from trainings,
product development, to equipment
buying and access to market for
their products on the local and
international level. Consumers were
also treated to Lebanese inspired
delicacies make from our products.
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EUROPE TRIP
FEBRUARY 6 - 11, 2017

Our FTL team made its way through Europe in February 2017 to extend the
European market, meet new distributors and suppliers. The first leg of their
trip was in France to visit our partners Solidar'Monde and Ethic Valley. They
also met with potential distributors including many Lebanese distributors
who showed great interested in our products. A trip to France wouldn’t be
complete without a visit to an Artisans du Monde boutique, who sells some of
our bestsellers: hummus, baba ghanouj and many more.
Belgium was the next visited country. A meeting with David Barbé from Bio
Dyvino, who specializes in organic and Fairtrade wines, was scheduled to
promote our Fairtrade wine made from certified organic grapes. A meeting
with Fairtrade Belgium was also on the agenda. This fruitful reunion resulted in
getting contacts of fair trade distributors across Belgium.
The third country visited was Italy, more specifically in Cherasco for a meeting
with our Italian distributors LiberoMondo which resulted in the strengthening
of this partnership. They showed interest in broadening their range of FTL
products. Verona was the next city on the list. They met with Altro Mercato to
discuss a possible partnership.
The last leg of this journey was to Bulgaria to meet a potential jar supplier that
respects European export standards.

DUBAI

FEBRUARY 25 MARCH 2, 2017
Gulfood exhibition in Dubai is one
of the most important HORECA
exhibitions in the world. Our team was
part of all the action. The exhibition
is a great opportunity to witness
the newest trends in the food and
beverage industry. It is also a great
chance to meet with distributors and
importers from around the world.
This meeting between professionals
over 4 days was the perfect platform
for our team to meet potential local
clients as well as international organic
certified products that aren’t found
in Lebanon in the needed quantities
such as tahini or sesame seeds in
order to develop our range of organic
products.

Check out more of
our Activities on

FAIR TRADE LEBANON
DON'T FORGET
TO SUBSCRIBE TO
OUR NEWSLETTER
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INTERNATIONAL
FAIR TRADE TOWNS
CONFERENCE
JULY 2-3, 2016
BUILDING BRIDGES THROUGH FAIR TRADE

COLLÈGE SAINT-PIERRE FRÈRES AND
ABDALLAH GHANEM CULTURAL CENTER
BASKINTA
Under the High Patronage of H.E. Mr. Nabil de Freij, Fair Trade Lebanon, in
partnership with Mouvement Social and the Fair Trade Committee in Baskinta
(including the municipality and the Baskinta Baytouna & Suburbs Association),
organized the 10th International Fair Trade Towns Conference on July 2nd at
the Collège Saint Pierre Frères and Abdallah Ghanem Cultural Center, Baskinta.
The theme of the conference was ‘Building Bridges through Fair Trade’
and reflected how Fair Trade Towns in Lebanon and abroad have created
social and economic links between different communities.
It was the first Fair Trade Towns conference held in a producer country of the
global South and it no doubt inspired and motivated the budding Fair Trade
Town movements across the Middle East and North Africa. In addition to the
locals, about 35 people from more than 17 countries flew in for this special
conference, where they were able to discuss the structure of the Fair Trade
Towns movement across the world and discover the first Fair Trade Towns in Lebanon and the Middle East.
Mr. Samir Abdelmalak inaugurated the ceremony by welcoming the guests and exposing the several challenges faced
by Lebanon. Then, the Mayor of Baskinta briefed the audience on the cultural and touristic wealth of Baskinta. After
a small introduction on the Fair Trade Towns concept, Mr. Bruce Crowther congratulated Fair Trade Lebanon for the
amazing job it did creating 9 Fair Trade Towns in only 3 years. In his speech, Mr. Rudi Dalvai, President of the World
Fair Trade Organization, expressed his continuous support to Fair Trade Lebanon. H.E. Mr. Nabil de Freij concluded the
opening ceremony with a few words on the project AFKAR III, which funded the Fair Trade Town campaigns in Lebanon,
and its amazing outcome.
The second day of the conference was dedicated to the discussion of the movement on the International level, discussing
its challenges and how to develop the movement in producer countries through workshops and panel discussions.
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The lunches of the 2-day conference consisted of traditional buffets courtesy
of the local cooperative reflecting the true spirit of Lebanon’s rural culture, and
a rural dinner where international guests had the opportunity to experience
life in a typical Lebanese village, complete with a nostalgic atmosphere of joy,
happiness and charm.

Rudi Dalvai, President of the World Fair Trade Organization (WFTO)
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EVENTS OF THE YEAR

POPUP SHOP IN
CARREFOUR
MAY 2016
2016 witnessed a new step in our
partnership with Carrefour. Fair Trade
Lebanon installed a popup shop with
a live saj station. The popup shop was
an instant hit with consumers. They
had several fillings to choose from.
We had the traditional ones, which
included cheese, zaatar and keshek
and others that are new to many
consumers such as purslane filling
or fresh goat labneh saj. This popup
shop saw the birth of a permanent
shop in shop that officially opened in
October 2016.
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MARCHÉ DE NOEL
DECEMBER 2016
This yearly event taking place at
the French Institute has become
our December rendez-vous. This
exhibition brings together NGOs
who work with disadvantaged
people in order to provide them
with a better future by finding
a market for their products.
This exhibition is the perfect
place to buy gifts that are
handmade, original and unique
from handicrafts to soaps and
chocolates.

BEIRUT COOKING FESTIVAL
NOVEMBER 2016
Fair Trade Lebanon partnered with Sofil Catering and took part of the annual
Beirut Cooking Festival that reunites all food lovers from amateurs and
professionals to curious individuals who wish to know more about the culinary
tendencies in Lebanon. There was a live saj station by our cooperatives and
our partners from Sofil Catering presented gourmet dishes made from our
products. Our boutique was also in place to introduce the general public about
our products as well as our mission.
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BEIRUT COOKING
FESTIVAL
NOVEMBER 2016
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CHRISTMAS LOVES
APPLES - THE FAHED
SUPERMARKET
FOOD SHOW - DEC 2016
Fair Trade Lebanon organized a one month exhibition in Fahed Rabieh. All
our favorite Christmas treats were available from roasted chestnuts to live saj
and mulled wine. For a whole month, customers were able to celebrate the
Christmas spirit while buying ethical and fair trade products. A children’s corner
was also setup to teach children about recycling using fun and educational
activities.
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HORECA 2017
APRIL 2017
Beirut’s one and only exhibition
dedicated to professionals in the
hospitality. Is it a gathering of all the
local and international professionals
who meet to exchange know-how
and present the latest tendencies in
Lebanon as well as internationally.
Our stand was visited by many
internationally
recognized
chefs
from around the world eager to
taste authentic Lebanese traditional
products. This year, Terroirs du Liban
was also a proud sponsor to the
event. Chefs in competition had the
chance to cook using our products.
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BOUTIQUE EVENTS

GIFTS
Special occasions are the best
opportunities to offer natural and
authentic products from the roots.
We are known for our wide selection
of gift ideas for all your special events
and celebrations such as mother’s
day, teacher’s day, Christmas,
Ramadan, New Year etc. Due to the
big number of orders that we receive,
and in order to prepare more than a
thousand gifts per year, it is always
necessary to have extra hands to
satisfy our clients’ demands.
Budgets are very flexible and range
between 20$ and 250$, allowing
every client to choose the selection
needed for his occasion.
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KESHEK DAY
It smelled so good in the boutique on February 24th, 2017!
For the 3rd consecutive year, the “Keshek Day” was celebrated in our boutique
located in Hazmieh around a big buffet of Keshek that magic and precious
powder found in every Lebanese house.
Cold and hot recipes from several villages were prepared to taste this unique
product in different combinations and a live saj station was available to discover
our authentic saj recipe.
This day was the perfect occasion for visitors to try our maamoul varieties
before Easter….

MOUNEH DAYS
 املونة،"ال تربم وال حتتار
"بالرتوار- موجودة
Empowering old traditions is part of
Fair Trade Lebanon mission. Terroirs
du Liban is the unique address
providing more than 70 products from
the roots of Lebanese rural villages.
The fall season is the perfect time to
collect your mouneh and enjoy their
freshness. Thanks to the creativity
of our production team, we always
have new products to propose to all
our clients who are becoming loyal
after their first visit.

55 Fair Trade Lebanon magazine

ACTIVITIES

AWARENESS RAISING
Fair Trade Lebanon is continuing its campaign of awareness raising in schools and university. In 2016, Fair Trade
Lebanon partnered with Fédération Artisan du Monde in order to study the different ways to attract more schools and
university in introducing Fair Trade in their curriculum. 2017 saw the fruit of this partnership with the development of a
teaching kit destined to schools, universities, youth clubs, general public and many more... the project is financed by
AFD with the collaboration of CCFD-Terre Solidaire. The teaching kit focuses on the challenges faced in the agriculture
sector in Lebanon and the ways Fair Trade can assist rural areas in developing an economic activity.
Several trips were made between Beirut and Paris to work on the kit. Artisans du Monde came to Beirut and toured
the cooperatives to film the members of the cooperative while working for the development of the video. One member
of Artisans du Monde also came to learn more about the situation of the agriculture sector in Lebanon and composed
a case study about the Hummus and Zaatar channels in Lebanon. Fair Trade Lebanon members also made the trip
to Paris to learn how Artisans du Monde developed it awareness campaign strategies and how to develop a teaching
kit destined to different audiences. This learning exchange helped in creating a teaching kit that reflects the Lebanese
reality, its challenges and a possible solution as proposed by Fair Trade to improve the livelihoods of producers and
farmers in rural areas.

THE TEACHING KIT CONSISTS OF
4 COMPONENTS:
A CASE STUDY A fair trade channel in Lebanon: fighting the rural exodus
by enhancing the traditional know-how of the rural cooperatives” (35 pages)
This study was achieved in July 2016 with the producers of the hummus and
the zaatar. It is the technical document of this kit. It allows the retrieval of
information and data about all the steps and actors in these networks.
A BOOKLET " Better understand Hummus and Zaatar production in
Lebanon”
A full-colored 8 - page booklet with a large number of visual cues, that give
information about the context in Lebanon, the Fair Trade Lebanon organization,
the fair trade role in the hummus and zaatar networks.

A4-Manual Cover .indd 7

4/21/17 3:58 PM

A TEACHING KIT
- A general frame of animation “Trip in the middle of fair trade networks in
Lebanon” notion for a 2 hour intervention with a captive group of about
20/30 people.
- 7 activities “To go further” in order to deepen certain discussed topics in the
film and build projects based on the many activities with the same audience.
A DVD with 6 suggested video sequences made by José Huerta (Jour J
Productions), produced by Fédération Artisans du Monde:
- 26-minute documentary “Lebanon: Land of Hope” in French, English or
Arabic subtitles.
- A short version of the documentary (5 minutes).
- Bonus “Living Together” (2 min) which focuses on the training project of
Syrian refugees and Lebanse women within the framework of the UNWOMEN
project.
- Bonus “Mezza” (5 min) interview with Philippe Adaime, FTL co-founder, in a
Beirut restaurant, who introduces to us the art of Lebanese mezza.

BONUS “Terroirs du Liban” (8 min) interview with Joe Abi Harb, FTTL
responsible for sales and logistic, in the boutique “Terroirs du Liban” in Beirut,
who introduces to us each product and its story.
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The development of this teaching kit
was concluded by a trip to Paris for
the official launching event of the kit.
Fair Trade Lebanon members; Mona
Bouazza and Guillaume Serillon; and
the president of the Rural Women
cooperative of Fourzol; Lorette
Gerges; were invited to attend the
event. It was followed by a trip across
France to meet with the different
Artisans du Monde associations.

FÉDÉRATION
ARTISANS DU
MONDE
Since 1974, Artisans du Monde
built with its partners an economy
based on solidarity and advocating
for a sustainable development. A
philanthropic and active French
distribution network, Artisans du
Monde defends the idea of fair trade
in three ways: economic, political and
educational. The 145 Artisans du
Monde local associations are grouped
under one national federation. This
movement is supported by more
than 6000 volunteers and sixty
employees. Artisans du Monde
is partnered with more than one
hundred producer organizations in
45 countries in Africa, the Middle
East, Asia and Latin America. The
Fédération Artisans du Monde is a
member and often co- founder of
a large number of international fair
trade solidarity- based networks, in
France and abroad.

ACTIVITIES

FAIR TRADE TOURISM
A fair-oriented tourism has always
been a goal for Fair Trade Lebanon.
This new type of tourism that
promotes the values of fair trade by
emphasizing visits to cooperatives
and fair trade towns has always been
part of the axes of development
imagined by Fair Trade Lebanon.
It was at the end of 2016 that Fair
Trade Lebanon finally took the step
by organizing a test trip with 6 tourists
from the Artisans du Monde network
who spent a week in Lebanon
visiting Fair Trade Lebanon partner
cooperatives such as Forzol and
Mhaydtse. The tour was designed to
visit Fair Trade Lebanon cooperatives
and participate in food processing
sessions with the women of the
cooperatives and also included to
famous and well known Lebanese
touristic sites. This alternative way
of visiting Lebanon was greatly
appreciated by the French tourists
and allowed the cooperatives to
communicate about their activities
and how fair trade ensured with an
additional income. This first phase
was partly financed by the Agence
Française de Développement (AFD)

and Fair Trade Lebanon is now
designing new tours for the upcoming
years.
To accomplish this, Fair Trade Lebanon
is working on training the cooperatives
for tourist reception. This implies
taking into account the tourists’
needs which includes communicating
about their primary activities, namely
the production and processing steps
of local Lebanese products and
providing adequate accommodation
in these communities. This touristic
activity does not aim to replace
their original production and/or food
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processing activity but to promote
the authentic and natural products
of these communities in order to
communicate on their work and
enable them to generate an additional
income and thus improve their living
conditions. This strategy to promote
a solidarity oriented tourism in
Lebanon contributes to the general
objective of Fair Trade Lebanon to
enable Lebanese rural communities
to decently live in their region of origin
and thus to preserve the traditional
food processing know-how of the
Lebanese villages.

LES CHEFS À L'HONNEUR

CHICKPEA SALAD
WITH APPLE
VINEGAR DRESSING
Preparation time: 15 minutes.
Portion: 2 people.
INGREDIENTS
• 150g of TDL chickpeas.
• A dozen cherry tomatoes cut in half.
• 2 small diced onions.
• Handful of chopped fresh mint leaves.
• 100g of feta cheese.
• 50 ml of TDL extra virgin olive oil.
• 50 ml of TDL apple vinegar.
• 50 ml of lemon juice.
• Salt and pepper.

CHEF JOE BARZA

A CULINARY
TERROIR ARTIST
FAITHFUL TO THE
ROOTS.
International Lebanese Chef and
Master of Lebanese Cuisine Chef
Joe Barza is not only faithful to his
roots but also to his heritage.
For this reason, Chef Joe currently
follows a “Back to the Roots”
approach combining international
standards with the genuine
Lebanese Terroir making each and
every food creation unique and
innovative!
Lebanese cuisine today competes
very well on an international scale
when it comes to healthy food taste
and quality. As a Lebanese Terroir
Artist Chef Joe Barza is a pioneer in
transmitting our culinary culture and
traditions to the world.
His food is rooted in traditional
Lebanese cuisine but has a modern
Mediterranean touch. He uses
alternative ingredients instead of
usual ones to create new recipes.
Chef Joe tries to show the best of
local produce but uses tiny tweaks
in order to create radical effects and
redefine Lebanese cuisine.
He questions “we’ve been making
the same food for thousands of
years...but why does hummus have
to be made with tahini?”. “What if
we use Zaatar (thyme) instead?”.

Believing in the value of the
Lebanese product, its benefits and
the importance of our heritage and
tradition has always been the key of
his successful dish. Chef Joe likes
to use in his everyday cuisine many
traditional substantial ingredients
like
bourghul,
Moghrabieh,
hummus and many more. The
seasonal “Mouneh” prepared by
the rural farmers in different villages
across Lebanon as well as the old
forgotten products like for example
the “Freekeh” I which Chef Joe
believes that this ingredient is
turning into true Superfood, with its
smoky taste and green color.

CHEF JOE BARZA
GUEST CHEF OF
HONOR AT THE
WORLD FAIR TRADE
DAY 2017 EDITION

With Chef Joe’s passion, creativity
and his drive to revisit Lebanon’s
“Terroir” cuisine, it was only natural
for us to invite him to be our Guest
Chef of Honor at the World Fair
Trade Day 2017. His interaction with
our producers and his inspiration
from our Terroirs du Liban authentic
Lebanese range of products will
surely result in an amazing new
collection of exclusive Saj recipes,
and bring an added-value to our
Saj, the pride of our Lebanese
cuisine and culinary heritage.
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PREPARATION
To cook the chickpeas: Soak 150g of dried
chickpeas in water overnight (in triple their
volume of water as they expand in size).
Drain them the next day, rinse them with
water and drain them again, then boil
them over high heat for approximately 2
hours (add a little salt to the water); turn
off heat once cooked and drain them.
NOTE: 150g of dried chickpeas will
yield around 330g of cooked chickpeas, the quantity needed for the salad.
Place chickpeas, tomatoes, onions and
mint in salad bowl. Crumble the feta
cheese and toss over the salad ingredients. Mix the dressing ingredients: extra
virgin olive oil, apple vinegar, lemon juice,
salt and pepper. Pour over the salad and
mix.
This salad tastes great when prepared
an hour ahead of serving.
Tip: cooked chickpeas can be kept in
the freezer up to a year but must be
drained completely from water.

Check out more recipes on our website
WWW.TERROIRSDULIBAN.ORG

LES CHEFS À L'HONNEUR

HORRAK OSSEB3O À LA FAÇON
DE CHEF CYNTHIA BITAR
Recette pour 4 personnes
INGRÉDIENTS
• 200 g Lentilles rouges « Terroirs du Liban »
• 100 g Boulgour concassé « Terroirs du Liban »
• 1 cuillère à soupe Concentré de tomate « Terroirs du Liban »
• 2 oignons hachés
• 2 tomates pelées et hachées
• 1 botte de coriandre verte
• 3 gousses d’ail épluché et pilé
• 2 cuillères à soupe d’huile d’olive extra vierge « Terroirs du Liban »
• 1 filet de jus d’orange amer « Terroirs du Liban »
• 1 filet de mélasse de grenade « Terroirs du Liban »
• 2 oignons émincés frits
• Sel
• Poivre de Jamaïque noir en poudre
• 1 Pain Libanais blanc frit
• 1 cuillère à soupe de coriandre hachée
• Bain d’huile végétale
MÉTHODE
1- Cuire les lentilles à l’eau salée. Sitôt
cuites, rafraichir à l’eau fraiche et réserver de côté.
2- Faire revenir l’oignon haché dans une
casserole avec un filet d’huile d’olive à
feu doux.
Rajouter le boulgour, les tomates pelées
et hachées puis le concentré de tomate. Bien mélanger. Rajouter de l’eau
chaude, du sel et du poivre et cuire à
petit feu à couvert. Dès que c’est cuit,
réserver de côté.
3- Frire les 2 oignons émincés dans un
bain d’huile à feu très doux jusqu’à coloration dorée.
Mettre sur papier absorbant et réserver
de côté.
4- Frire le pain libanais dans le même bain d’huile jusqu’à coloration dorée. Réserver de côté.
5- Mélanger les lentilles avec le boulgour.
6- Rajouter le jus d’orange amer et la mélasse de grenade, une pincée de coriandre hachée, une pincée de sel, une
pincée de poivre noir de Jamaïque. Rectifier l’assaisonnement si besoin.
7- Dresser dans une assiette.
8- Rajouter des pointes de purée de coriandre à l’ail, les tuiles de pain frits et les oignons frits.
9- Bon appétit !
PURÉE DE CORIANDRE À L’AIL
1- Mettre un filet d’huile d’olive dans une poêle et faire revenir l’ail pilé légèrement.
Réserver de côté.
2- Dans une casserole, faire bouillir de l’eau. Dès ébullition, faire blanchir la botte de coriandre (Lavée au préalable).
Retirer directement (après 5 secondes) et plonger dans un bain d’eau glacée.
3- Passer et presser afin enlever l’excèdent d’eau.
4- Placer dans un blender. Rajouter l’ail revenu, un filet d’huile d’olive, une pincée de sel et détendre légèrement avec
l’eau de cuisson de la coriandre.
5- Dès que c’est prêt, réserver de côté.
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LES CHEFS À L'HONNEUR

HUMMUS &
TURKEY IN OAT
BREAD
Preparation time: 5 minutes
Portion: 1 to 2 people
INGREDIENTS
• 1 oat bread
• 2 slices of turkey
• 2 tablespoons of
“Terroirs du Liban”
ready-to-eat hummus
• 1 piece of cucumber pickle
by “Terroirs du Liban”
• 1 leaf of shredded lettuce
• Drizzle of olive oil
PREPARATION
Spread
hummus
over
bread
then drizzle a little olive oil.
Add turkey over hummus. Slice the
cucumber pickle and place over
turkey. Add the shredded lettuce.
Roll the oat bread and cut into bites
as appetizers or eat whole as sandwich.

SIGNATURE

LEBANESE LEMONADE
Portion: 6 people
INGREDIENTS
• 4 large lemons
• 1 cup of sugar
• 1 L of chilled water
• 2 tablespoons of orange blossom water (30 ml)
PREPARATION
Rinse lemons very well, slice them into large quarter pieces (keep their skin).
Place them in large bowl.
Add sugar over the lemons, wear cooking gloves and squeeze very
well all the juice out of the lemons. Scrub the lemons with the sugar
and mix very well using hands to dissolve sugar to the maximum.
Once all juice and lemon pulps are squeezed out, remove the
yellow lemon skins and place them in a new large bowl. Add
water over the lemon peels and let soak for a few minutes.
Meanwhile, use a strainer and drain the lemon juice and sugar mixture
into the final drinking jug (to remove any lemon seeds or residues).
Then drain over them the water (from the lemon / water bowl).
Add orange blossom water and stir. Fill glasses with ice before serving.
Tip: Do not put ice cubes inside the jug directly as they will alternate the
final taste once melting.
THE TECHNIQUE OF SCRUBBING AND SQUEEZING LEMONS WITH
SUGAR INSTEAD OF SIMPLY JUICING THEM THE CLASSIC WAY
ALLOWS TO BRING OUT ALL THE AROMAS AND TASTINESS FOUND
IN LEMON SKINS!
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LES CHEFS À L'HONNEUR

LENTIL
SALAD WITH
POMEGRANATE
MOLASSES
Preparation time: 35 minutes
People: 4
INGREDIENTS
• 1 cup of TDL whole lentils
• 1 yellow bell pepper
• 1 red bell pepper
• 2 cloves of garlic
• 1 onion
• 3 tablespoons of olive oil
(for pan frying)
• Zest of 1 lemon
• Juice of ¼ lemon
• 2 tablespoons of TDL
pomegranate molasses
• 5 tablespoons of TDL
extra virgin olive oil (for dressing)
• Salt

PREPARATION
Rinse lentils and drain. Place them in
saucepan with double their volume
of water and a pinch of salt. Boil for
about 30 minutes until cooked. Drain
them and put them aside to cool.
Meanwhile, mince garlic and dice
onion and bell peppers. Heat olive
oil in a sautéed pan on medium
heat, add garlic, bell peppers and
onion and stir for 6 to 7 minutes.
Turn
off
heat
once
onion
becomes
translucent
and
bell
peppers
become
tender.
Add lentil over the onion mixture and
lemon zest then stir all together.
In a salad bowl, whisk dressing
ingredients: pomegranate molasses,
olive oil, lemon juice and salt. If too sour,
add a little more salt to adjust the taste.
Transfer lentil salad over the dressing
and mix gently.
Decorate with fresh bell peppers
on the sides, serve cold or at room
temperature.
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FTL PARTNERS
LES
CHEFS À L'HONNEUR

YOUSSEF AKIKI

EXECUTIVE CHEF, BURGUNDY BEIRUT

Youssef started working in restaurants at a young age while continuing his
education at the same time. Since then he has achieved some significant milestones in the local hospitality scene.
Building his way up the career ladder, he worked in the kitchen of some prominent hotels in the country such as InterContinental hotel and Starwood chain
Hotels.
Still wanting to improve his skills, he got out of his way to attend the
training of Michelin-‐starred Alain Ducasse. He then went on to take up the position of Chef in charge of La Posta Beirut, establishing a solid reputation
in Italian cuisine, all the while hosting a live cooking show on MTV television.
Combining his love of travel with his passion for cooking and eager to learn
and be challenged, Youssef headed off to France seeking to master the
culinary art at the renowned L’Atelier of Joël Robuchon in Paris, as well as
with the acclaimed Nicolas Le Bec in Lyon.
After several culinary excursions abroad, including specialization in Gluten
and Lactose free pastry from the “Ecole Nationale Superieure De La Patisserie” and “Cuisson Sous-‐vide a juste temperature” with Bruno Goussault
and Joel Robuchon ... Youssef went on to hold the reins of the kitchen brigade
in Burgundy Beirut, creating “culinary magic” on a daily basis. His appointment
as Executive Chef in Burgundy, in addition to becoming a member of Les
Toques Blanches du Monde and a managing partner in Oh Bakehouse, a gluten and lactose-‐free bakery and pastry, are the latest chapters in a rewarding
and dynamic career.
Always keen to learn and be inspired, Youssef travels all around Europe aspiring to polish his craft by working with well-‐known chefs such as Chef Jacob
Jan Boerma of three Michelin-‐starred restaurant De Leest in Netherlands and
Chef Bart De Pooter of two Michelin-‐starred restaurant Pastorale in Belgium.
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FIG BIRDS

BY CHEF YOUSSEF AKIKI

(4 persons)
Fig birds 24 pieces
Verjus TDL 2 Tablespoons
Sumac TDL Sprinkle
Black Pepper to Taste
Olive Oil TDL 1 Teaspoon
Poultry Juice 1 Tablespoon
Heat the pan, add olive oil and then
add the cleaned fig birds, followed by
the verjus, salt, pepper and poultry
juice. Once done, put in a plate and
sprinkle the sumac on top of it.

PREPARING TOMORROW

RÉALISATIONS ET
PERSPECTIVES
BENOÎT BERGER

L’année 2016 a été marquée à Fair Trade Lebanon par une amplification des
activités, une multiplication des projets et un élargissement de nos partenariats.
La pertinence de notre choix de travailler en alliance avec d’autres ONG
libanaises, et dans le cadre de consortiums soutenus par des bailleurs de
fonds internationaux se voit ainsi confirmée. Les défis de la solidarité et du
développement au Liban sont nombreux. A nos yeux, le commerce équitable,
sans être la solution à tous les problèmes, représente un outil, un moyen
porteur de valeurs fortes qui interpellent et mobilisent un nombre croissant de
citoyens, qu’ils soient eux-mêmes déjà engagés dans des actions de solidarité
ou simples consommateurs, attentifs à l’impact de leurs achats au quotidien.
Les projets menés par Fair Trade Lebanon concernent l’appui aux groupes de
producteurs – coopératives ou petites entreprises familiales – avec lesquels
l’association travaille de longue date, d’une part et la sensibilisation du public
libanais au commerce équitable, à ses principes et valeurs, d’autre part. Mais nous cherchons également à accompagner
des initiatives émergentes dans les communautés rurales isolées ou parmi les groupes dits " vulnérables " tels que
les réfugiés syriens au Liban. Si notre vocation première reste bien la lutte contre la désertification des campagnes
libanaises par la valorisation des savoir-faire traditionnels qui y perdurent, nous ne pouvons rester insensibles à la
détresse d’autres communautés, surtout quand celles-ci sont elles aussi détentrices d’une expertise en matière de
transformation agroalimentaire artisanale, ce qui est le cas de nombreuses femmes réfugiées originaires de zones
rurales dans leur pays d’origine. Nous pensons d’ailleurs que cette mise en pratique du commerce équitable telle que
nous l’expérimentons au Liban devrait inspirer d’autres pays confrontés à l’accueil massif de réfugiés venus des pays
voisins ou de plus loin, comme c’est le cas en Afrique, en Asie… et même en Europe !
Amorcé sous l’égide de l’Agence Française de Développement et du CCFD Terre Solidaire en 2014, en partenariat avec
le Mouvement Social et l’association MADA, cet engagement aux côtés des réfugiés syriens et des communautés qui
les accueillent s’est amplifié en 2015 et 2016 dans le cadre d’un programme financé par l’agence UNWOMEN, mené
en partenariat avec la Fondation SAFADI et l’association ABAAD (Voir page 18). Il se poursuivra en 2017 par le biais de
sessions de formations aux principes du commerce équitable et de professionnalisation du travail de production, par un
placement temporaire dans des petites manufactures de produits alimentaires ou des restaurants sensibilisés à notre
action ainsi que par la création et l’accompagnement de nouvelles coopératives dans les communautés d’accueil. Par
ailleurs, ces activités nous ont permis d’identifier des leaders au sein des communautés, qui animeront les nouvelles
structures. A plus long terme, dès que le retour au calme s’annoncera en Syrie, nous pourrons nous appuyer sur ce
réseau de femmes, de retour chez elles, pour lancer une activité de production en suivant une méthodologie similaire à
celle que suit Fair Trade Lebanon depuis maintenant plus de 10 ans. Il s’agit là pour Fair Trade Lebanon d’un challenge,
qui démontrera notre capacité à passer de l’urgence au développement, en s’inscrivant dans un mouvement de
solidarité internationale !
L’année écoulée a aussi été marquée par l’aboutissement du projet AFKAR3 mené en partenariat avec le Mouvement
Social depuis janvier 2014, grâce à un fond de l’Union Européenne géré par l’OMSAR (Bureau du ministre d’Etat pour
la réforme administrative) Le but de ce projet était de lancer un réseau de villages du Commerce Equitable au Liban.
Des Journées de la Solidarité ont été organisées dans ces villages tout au long du mois d’avril 2016, et le point d’orgue
du projet a été la remise des certificats officialisant leur statut aux neuf présidents de municipalités sélectionnés, lors de
la Journée Mondiale du Commerce Equitable célébrée le 5 juin. Lors de son évaluation finale, nous avons pu mesurer
le chemin parcouru depuis le lancement du projet. Les synergies sont variables d’un village à l’autre, et les élections
municipales du printemps on certainement quelque peu bousculé les dynamiques qui avaient été lancées. Mais le
concept a prouvé sa pertinence et c’est notre rôle que de continuer à le promouvoir auprès des élus locaux. C’est ce
que Fair Trade Lebanon fera en 2017, y compris auprès de municipalités de plus grande importance !
Le compagnonnage de la Fondation DROSOS (Suisse) s’est également terminé, comme annoncé, en 2016. Conçu
dès le départ dans une logique de désengagement progressif, l’appui de la fondation cette année a donné lieu à
une évaluation des quatre années de partenariat, pleine d’enseignements. Ce travail d’introspection a mis en lumière
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l’importance de donner du temps aux groupes de producteurs pour accéder à une réelle professionnalisation des
modes de gouvernance et de gestion de leurs unités. Si au terme de ces quatre années, il est indéniable que des
progrès ont été réalisés, il n’en reste pas moins que la dynamique de structuration en alliance de producteurs – avec la
constitution de l’Association des coopératives et des petits producteurs pour le commerce équitable au Liban – reste
à consolider. Grâce à la fondation DROSOS, ce réseau dispose aujourd’hui d’un Centre de Services Communs dans
lequel les membres peuvent trouver les équipements leur permettant de finaliser le conditionnement et l’emballage des
commandes avant l’acheminement sur le marché libanais ou l’expédition vers l’étranger.
2016 fut également une année d’innovations dans le domaine de la sensibilisation du public libanais : Grâce au partenariat
avec la Fédération française Artisans du Monde – dont les boutiques distribuent les produits de la marque Terroirs du
Liban sur tout le territoire français – des outils d’information ont été coproduits par FTL et la fédération. Plaquettes et DVD
ont été adaptés au public (français d’une part, libanais d’autre part) et seront distribués aux établissements scolaires,
universités, etc. Ces publications mettent en lumière deux filières aujourd’hui en plein développement : le zaatar et le
houmous. La conception de ces outils pédagogiques a donné lieu à de nombreux échanges et visites réciproques :
Deux missions d’une délégation d’Artisans du Monde ont sillonné le Liban courant 2016 afin de collecter données
et images nécessaires à la réalisation de cette mallette pédagogique, tandis que notre chargée de sensibilisation,
Mona Bouazza, a passé deux séjours de formation en France qui lui ont permis de se familiariser avec les méthodes
d’intervention de la fédération et présenter les enjeux spécifiques du Liban. Le projet se poursuivra en 2017 et 2018
avec un programme intense d’interventions qui contribuera à renforcer la notoriété du commerce équitable au Liban,
et à augmenter la compréhension des enjeux liés à son développement, pendant qu’un travail similaire sera mené en
France par la Fédération Artisans du Monde.
Financé par l’Agence Française de Développement par le biais du CCFD-Terre Solidaire, ce projet est un exemple des
synergies à construire entre acteurs du commerce équitable de différentes régions du monde, dans une vision qui
dépasse les clichés traditionnels des relations Nord-Sud, et promeut plutôt une alliance horizontale entre producteurs,
consommateurs et commerçants engagés pour un commerce plus éthique et solidaire.
C’est dans cet esprit que nous avons également reçu en octobre un groupe de touristes solidaires composé de
militants actifs du réseau des boutiques d’Artisans du Monde. Ce fut l’occasion pour eux de rencontrer les groupes de
producteurs et les coopératives d’où sont issus les produits qu’ils vendent en France, leur permettant ainsi de mettre
des visages derrières les étiquettes et les noms qui figurent sur les produits qu’ils vendent. Cette expérience pilote sera
certainement reconduite en 2017 et dans les années qui suivent, avec la perspective de proposer différentes formules
de visites du Liban rural, culturel et gastronomique !
Temps fort de l’année 2016, Fair Trade Lebanon a organisé la 10ème Conférence Internationale des Villes du Commerce
Equitable, qui s’est tenue à Baskinta (Metn) du 1er au 3 juillet. Une trentaine de délégués étrangers venus de 18 pays
se sont joints aux quelque 200 participants à la conférence. Des visites de Fair Trade Towns libanaises avaient été
organisées les jours précédents la conférence, emmenant le groupe dans le Akkar (Menjez) et dans la Békaa (Fourzol
et Mheidthé) (Voir pages 78) Cette conférence – qui a pu se tenir grâce au soutien de la Fondation DROSOS – fut une
nouvelle occasion d’inscrire un peu plus le Liban dans le réseau international des acteurs du commerce équitable et de
donner une visibilité aux producteurs libanais.
Enfin, 2016 fut l’année de la poursuite du projet SOFAIR (Sustainable Opportunities for Fair trade Activities In Rural
areas) financé par le programme MEPI (Middle East Partnership Initiative) du Département d’Etat des Etats-Unis (Voir
page 24) Démarré en juillet 2014, ce projet mené en partenariat avec la Coopérative Rural Delight vise le renforcement
des capacités de production de 14 coopératives et 8 PME de l’agroalimentaire s’inscrivant dans la démarche du
commerce équitable. Après plusieurs essais réussis de commercialisation au Liban, et – pour certains – en Europe,
voire en Australie, ces producteurs sont aujourd’hui prêts à partir à l’assaut du marché nord-américain, grand enjeu
de la troisième année de ce projet (Voir page 82 "The American Adventure") Plusieurs événements commerciaux et de
sensibilisation sont programmés en 2017. Cette prolongation d’un travail d’appui aux petits producteurs vers un accès
à de nouveaux marchés porteurs illustre l’achèvement de la mission de Fair Trade Lebanon et c’est cette logique que
nous espérons dupliquer dans un avenir proche dans les pays qui comptent des alliés ayant soutenu le développement
de l’association depuis son origine.
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TÉMOIGNAGES DE LA 10ÈME
CONFÉRENCE INTERNATIONALE
DES FAIR TRADE TOWNS À BASKINTA
29 JUIN – 3 JUILLET 2016
Dear Benoit,
Once again, a huge thank you,
and
many
congratulations
on organising an excellent
conference that I feel represented
the FTT movement in Lebanon
very well, took the international
movement forward, and personally
was an immense learning and
inspirational experience as we
evolve Fairtrade Towns in the UK.
I already have a date booked in to
share this inspiration with all staff
at the Fairtrade Foundation and
will be reporting back to all FTTs
too.
Very best wishes
Adam Gardner
National FTTs Coordinator and
IFTTSC - UK
Dear Benoit and Lory,
It was a privilege and an honour to
meet you and all the ‘Fair Trade’
people in the towns we visited.
The whole experience of the visits
and the conference has shown me
that Fair Trade is and has to be a very
broad and flexible thing.
Here at home most people see it only
as producers getting a fairer price
and better living conditions, but in
Lebanon you are a great example of
how much more it means and how
many other ways the communities
can benefit from it.
It was a very inspiring visit and I think
that quote by the late Pope John Paul
II is very true - "Lebanon is more than
a country. It is a message of freedom
and an example of pluralism for East
and West.”
Thank you for all your kindness and
your wonderful hospitality. I hope I
may have the opportunity to return it
if you, or any of the people I met are
ever visiting Scotland.
With very best wishes

Ailsa Henderson
Fairlie FTT Steering Group member
UK
Dear Lory and Benoit,
Hope all is well at your end and that
both of you have been able to take
some rest.
After a lot of suspense, we reached
the airport and I just managed to
catch my flight. Here I am sitting at
home and thinking of the days we
spent together.
I feel grateful for the opportunity given
to me to represent India. I would like
to thank both of you for the wonderful
time we spent in Lebanon. This
conference in Lebanon reconfirms
that despite the political unrest,
cultural and religious differences
the Fair Trade movement prevails.
This movement is for the planet
by the people and nothing can
stop it. It reconfirmed to me once
again whatever the political unrest the
religious or cultural differences Fair
Trade is a movement of the people for
the planet and its success is in this
belief.
I look forward to meeting soon and
would love to see both of you in India.
Thank you once again for making my
trip so memorable.
Regards
Anjali Schiavina
Key activist from Pondicherry, to
become first Fair Trade Towns in
India
Dear Benoit,
Thank you so much for the wonderful
hospitality and excellent coordination
of the 10th FTTs conference in
Lebanon. It has been a privilege and
an honor for me to take part in this
conference as a beginner in the FT
movement.
The exemplary work that FTL is
executing in collaboration with
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producers, cooperatives and
government bodies has given us
all a great lesson to take home.
Thank you again for your hard work
Best regards,
Denu Lemma Tsegaye
Fairtrade Africa-Ethiopian Office
Ethiopia
Hello, my dear Lory,
I hope you’ve recovered well from that
absolute smashing conference. Not
later than last night, I was asked “How
was it in Lebanon??” and I can’t stop
talking up the highlights of your
fantastic all around project! Again
a million of thanks to you, to Benoit
and the rest of the team!!
Fleurance Laroppe
Project Manager of Fairtrade Initiative
Saarbrücken
Germany
Dear Philippe and Benoit,
In fact I had thought about to come
in Lebanon, but to be near to ours
friends and colleagues in these hard
time, and to show that Fairtraders
goes beyond borders and problems
created by people and organizations
which do not respect others cultures
(has unfortunately happened in
Lebanon-Qaa the 27th June), has
been an important additional reason
to come in Lebanon and to support
not only the IFFC but also your so
important and relevant work, that I
really appreciated.
All the best to you and to Lebanon!
Kind regards
Giorgio Dal Fiume
WFTO-Europe – Altromercato
Italy
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Dear Benoit,
You were one of the few I wasn’t able
to say farewell to. I wish to thank you
for the very special days in Lebanon
and for what you did to make this all
happen.
As I told you, I planned to write one
or two articles about the impact of
Fair Trade in Lebanon and I will scan
and email you those, once they are
published.
Thanks again and best wishes,
Henk Zandvliet
Fairtrade Towns Netherlands
Hello all,
Thank you all for the nice days
in Lebanon. It is was a special
experience. Nice meeting you all.
I went back home sick and it feels
like a hangover for me to close the
conference this way…
So, with this mail I really like to say
goodbye to you all and thank for your
inspiration. I have learned a lot of you
all.
Hope to see you all next year!!
Kind regards,
Karin van Breda
Fairtrade Towns Netherlands
Dear Benoit,
You and FTT of Lebanon maybe are
already tired of receiving thank you
notes from all of us; but, we feel like
is worth.
We learn a lot from the way
things were handled and we really
appreciate that was a venue to
build bridges and inclusiveness
too.
Please thank to all, Lory and you
specially.
Fraternally.
Luis Heller

LA Regional FTTs Coordinator
Peru
Dear Lory,
I must say that coming to Lebanon
was a good opportunity to see Fair
Trade at work. I was particularly
happy with the efforts to make
the work sustainable by having a
trading company. It is definitely a
point I like to explore more for my
work here in Ghana. I will follow in
the coming days to learn more from
your operations. I equally want to
thank you for making it possible for
me to be at the conference. Indeed
it was your sponsorship that made
it possible and I want to thank you
sincerely for it. As the movement grow
in the global south it might be useful
to establish platform that enables us
to learn from each other and Lebanon
could provide leadership in this area.
Thanks once again.
Apokerah A. Nicholas
Executive Director – TradeAID
Integrated
Ghana
Dear Benoit,
Good Afternoon and Eid Mubarak,
I hope you are well.
May take this opportunity to wish you
and the Fair Trade Lebanon team
further success in your ventures and
initiatives.
It was wonderful to meet with the
ladies in Fourzol and Wafa at the
Najma Al Subah Cooperative.
I look forward to welcoming you,
Lory and Jo in Dubai and Abu Dhabi
whenever you plan to visit.
I am currently working to
establish two fairtrade networks,
educational and interfaith within
the United Arab Emirates and
would appreciate your support in
any capacity.
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I look forward to hearing from you
soon Insha’Allah.
Warmest regards and Walaikum
Assalaam
Sabeena Ahmed
Fairtrade campaigner, educator and
social entrepreneur
Unites Arab Emirates
Bonjour Benoit et Lory,
J’espère que vous allez bien et que
vous prenez le temps de vous reposer.
Je prends le temps d’atterrir de mon
côté : waaaaw je suis revenue
avec un bagage incroyable de
bonnes choses et bonnes ondes
pour la suite !
Je tenais à vous remercier, c’était
incroyable, il n’y a pas de mots.
Je suis occupée d’écrire un article
pour notre journal mensuel à
destinations de nos quelques 4.000
bénévoles. J’aimerais beaucoup
parler du témoignage de Régina lors
de la conférence à Baskinta.
Est-ce possible de l’avoir ? Un
énorme merci !
Merci pour tout, à bientôt au PaysBas, en Belgique, en France ou très
certainement au Liban.
Sophie Duponcheel
Coordinatrice de la campagne "
Communes du commerce équitable "
Belgique
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SAVE THE

Fair Trade Lebanon (FTL) launched a new
initiative in partnership with Rovers from
Groupe Notre-Dame Jamhour (GNDJ)
“Scouts Du Liban” under the slogan “Save
the Lebanese apples.”
Among the many socio-economic problems
that Lebanon is facing, the apple crisis hit
the headlines in 2016. In fact, Lebanon is
an important producer of apples; however,
sales of local production are significantly
decreasing. Actually local apples no longer
attract Lebanese consumers, they are
shifting to imported apples and/or alternative
snacks that are more “trendy.” In addition,
the non-secured boarders with Syria is
making it difficult for producers or traders to
sell their production in/through Syria.
FTL and GNDJ Rovers decided that they
should take a new step to give hope to
apple producers. Our goal is to find a way to
increase local apple sales by transforming raw apples into a final product that could me more attractive to the consumer.
The Rovers then decided to participate in an event at the “Beirut Hippodrome,” and prepare and sell fresh apple
juice, made from 100% Lebanese apples from the region of (Bekaa). They also participated in the annual high school
celebration at Collège Notre-Dame de Jamhour for two days.
This initiative motivates us to seek innovative ways to use Lebanese apples, by preparing apple chips, apple pies and
other apple-based products, following Fair Trade principles.
We believe that we can make a difference and we encourage every person to buy local products and to support local
small producers.
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THE AMERICAN
ADVENTURE
With Bishop Gregory Mansour
In March, a team from Fair Trade Lebanon traveled to the U.S. to attend a
series of meetings in NYC and Washington, DC. The team comprised of
Mr. Samir Abdelmalak, (FTL President), Mr. Philippe Adaime (FTL CEO), and
Georges Abdelmalak (FTL Business Development Advisor), who joined Ms.
Lauren Clark, FTL’s U.S. Liaison based in Washington, DC. The week became
what is now the beginning of a larger engagement to expand and reinforce
FTL’s ties with the U.S.
In New York the team met with Consul Majdi Ramadan to fine further discuss
an olive oil event, set for April 6th at L.A.U. NYC, in which FTL will be featuring
its organic olive oil. The team also met Lebanese ambassador to the U.N.
Mr. Salam who proposed to start offering Coteaux Les Cèdres wine gifts to
delegations. The team also had the chance to meet major distributors as Mr
Naji Baroody (Baroody Group) and Mr Pat Whelan (Sahadi Group)

With Pat Whelan in Brooklyn

In Brooklyn the team was lucky to meet with Bishop Mansour who made
contacts with local importers, servv.org
During the trip to D.C. FTL met with the Lebanese Embassy’s Charge d’Affaires,
Ms. Carla Jazzar, to discuss future collaboration, including engaging the
Lebanese diaspora in the U.S. and reaching U.S. markets for FTL products.
FTL also met with Ms. Leslie Touma, the Executive Director of the American
Task Force for Lebanon (ATFL), to discuss outreach with ATFL members and
likewise, the FTL team attended the annual ATFL gala awards dinner. With the
aim to expand exports to the U.S. market, FTL met with the Vice President of
the National U.S. Arab Chamber of Commerce (NUSACC), Mr. Amin Salam, to
discuss future collaboration and business development opportunities. Lastly,
the team met with the Middle East Partnership Initiative (MEPI) at the U.S.
State Department to discuss progress with the SOFAIR project and upcoming
events and developments.

With Naji Baroody in New Jersey

An outcome of the trip is that FTL will collaborate with the Lebanese Embassy
in the U.S. in organizing an event to showcase Lebanese Fair Trade products
and principles. The event will be held on June 22nd, in Washington, DC and will
bring together members of the Lebanese diaspora, chambers of commerce,
and donors, as well as retailers, importers and distributors. Likewise, FTL is
exploring hosting an additional event with the Lebanese Taverna Group, one of
the most successful Lebanese food chains in the East Coast of the U.S.
As we embark upon this new adventure, we hope to expand our ties with the
U.S., not only by bringing awareness of the work of Fair Trade Lebanon, but
also to also enable our beneficiaries greater market access in order to share
their products. Likewise, we are sure that U.S. consumers will benefit from the
quality, value, and ethically produced products that FTL makes possible.
Lauren Clark, Philippe Adaimé,
Chargée d’Affaires Carla Jazzar,
Samir Abdelmalak.
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AGENT FOR
CHANGE

RAWINE
EL ACHKAR
FIELD COORDINATOR
FOR UN WOMEN
PROJECT ACTIVITIES

In line with the WFTO will of focusing
on gender issues for the upcoming
two years, Fair Trade Lebanon
took part of the movement and our
project coordinator, Alexandre Salha,
nominated his colleague Rawine El
Achkar, our field coordinator for UN
Women project activities, as Woman
Agent for Change 2017.

Fair Trade Lebanon promotes the involvement of women at all levels, both on
the ground in the projects and within the team where women play a key role in
the strategic choices of the association and in the way this last is developing.
“I am Alexandre Salha and I work with Rawine El Achkar in Lebanon. Rawine
is our Woman Agent for Change. She achieved to complete successfully
“Facilité Syrie Liban” FSL Project activities by implementing training session
in 3 cooperatives (Akkar, Beqaa and South) and relaunching a third one in
Kfartebnit (South). She achieved to gather Lebanese women as well as Syrian
women refugees around one goal, which was getting skilled in food processing.
By settling activities about hygiene, cooking session and management of
a cooperative, she enhanced women capacities and generated new job
opportunities for vulnerable women beneficiaries. Thus, Rawine contributed
to spread fair trade principles among Lebanese cooperatives’ members and
Syrian refugees beneficiaries and enhanced their capacity to work together
within a constraining context. May this action continue to raise awareness of
Fair Trade Principles in Lebanon through peace-building and socio-economic
development actions by making communities working together and promoting
a fair and sustainable way of producing in rural communities."
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SAMIR ABDELMALAK

PHILIPPE ADAIME

BENOIT BERGER

MAYA MASRI

BADIH MAROUN

JOSEPH NEHME

MONA BOUAZZA

MAYA SAADE

RAWINE EL ACHKAR

CHARLOTTE HADDAD

JACQUES EL HELOU

THERESE SFEIR

NAWAL BECHARA

NAZIH SAAD

SAMIA NADER

RANA JKAYEM
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WE ARE FAIR TRADE

TEAM IN A GLANCE

TEAM IN A GLANCE

MARIE-THÉRÈSE
TARABAY

RANDA
EL CHEMALI

ALEXANDRE SALHA

MYRA NASR

WAEL GLAIEL

ALI AL BASHA

GUILLAUME SERILLON

HAIFA AL LABADI

JAD HABER

LAMIA KARAKI

LARA EL FEGHALI

MALEK FATTOUH

MARIE-CHRISTINE
NAWFAL

MICHEL YANNI

PATRICIA KEBBE

TONI HOUWEIYEK

JOE ABI HARB
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FAIR TRADE PRINCIPLES IN LIFE
JAD HABER
MARIE-CHRISTINE
NAWFAL
SAMIA NADER

RAWINE AL ACHKAR
HAIFA AL LABADI
LAMIA KARAKI

I am a part of the earth and it’s a part of me!
I try to buy from local producers as much as I can as a way of supporting them,
their work and their families
IL N’Y A PAS DE MEILLEURE VOIE
POUR ESPERER UN AVENIR PLUS EQUITABLE
ET UN LIBAN MEILLEUR…MERCI FTL
I work with women in rural areas for them to be more self confident
Respect for the environment? I recycle in the office and at home!
I Respect rights
I Enjoy helping
I Spare for poverty
I Practice focusing attention
I Endure for experience
I Care for environment
I Try always to abide by rules
I RESPECT

SAMIR ABDEL MALAK

Give to remote areas and marginalized groups the opportunity to live with dignity

CHARLOTTE HADDAD

We are committed to ensuring that fair and transparent payment practices
are adopted across all of our projects. Fair payment is an essential factor that
underpins successful collaborative working and excellent outcomes for all
stakeholders.

JOSEPH NEHMÉ

Respect for the environment is respect for others through everything we
do, since the environment is shared and belongs to all. It is essential, it
means respect for life and caring for future generations. People who don’t
respect their past and present, don’t have a future, so respecting the
environment contributes to better living conditions and to a more sustainable
world.

PATRICIA KEBBE

Throughout my professional journey, I always looked at the human side of each
person I worked with and the values they uphold, irrespective of their religion,
gender or race. As for the gender equity, I truly believe that women and men are
equal, and remain a fervant supporter of all the efforts and initiatives aiming at
achieving that equality in our country.

TONY HOUWAYEK

As a Fair Trade member, I try to evoke a relationship between consumers and
producers based on transparency, dialogue and respect, because I think that
artisans should not remain faceless.
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LARA FEGHALI

BENOIT BERGER

RANDA EL CHEMALI

Believing in Fair Trade’s mission by buying ‘Fair Trade’ marked products is a
direct support to small producers and their families. Promoting Fair Trade and
Raising awarness starts with yourself, your friends, and your family!
Que l’on soit homme ou femme, la non-discrimination liée au genre exige une
vigilance permanente dans nos sociétés patriarcales ! Engagés avec Fair Trade
Lebanon, cette attention commence pour nous bien sûr à la maison, mais
concerne aussi nos relations de travail avec les collègues et nos rapports avec
les groupes de producteurs, les membres des coopératives, les bénéficiaires
des formations… Il s’agit là d’une valeur essentielle du commerce équitable que
chacun de nous est appelé à défendre et promouvoir au quotidien.
Promoting Fair Trade means promoting a great cause on a daily basis. It’s a
powerful incentive to always give our best.

MICHEL YANNI

At birth we didn’t choose our race, religion or gender, therefore it is unfair to
discriminate people based on something they didn’t choose but I rather judge
them based on their actions.

THERESE SFEIR

Give a man a fish and he will eat for a day, teach a man how to fish and he will
eat for a lifetime.

MAYA SAADÉ

NAZIH SAAD
JOE ABI HARB
MARIE-THERESE
TARABAY
RANA JKAYEM
MONA BOUAZZA
ALEXANDRE SALHA

GUILLAUME
SERILLON
NAWAL BECHARA
PHILIPPE ADAIMÉ

Gratitude can change ordinary opportunities into blessings. Great things happen
to those producers who believe that Fair Trade opportunities are blessings and
don’t stop being grateful

كل شيء إذا كثر رخص إال العقل فإنه إذا كثر غال
Because to promote we need to believe in the mission and value of our product.
It is the achievement of a whole Fair Trade process which make us proud.
When you practice gratefulness, there is a sense of respect toward others.

If you don’t expect the unexpected you will not find it …
I have not failed. I’ve just found 10 000 ways that won’t work. Thomas Edisson
I try to push every project we design, develop and implement towards not
only supporting the producers for a certain period but creating sustainable
opportunities for them. They are the underated creators of tomorrow’s societies.
What is more motivating than getting involved in a project that allows small
producers not to use their children as a workforce and thus to empower the
entire community?
Traceability & Accountability are in ACTION
Be an agent for change!
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